Course Description
This course introduces a revolutionary process-oriented approach to education through entrepreneurship. The
course aims to provoke your creative potential; your desire to do something different with your abilities; and
your aspiration to achieve.
Combing the most recent insights from psychology, identity/role theory, and creativity research with the
latest entrepreneurship research, this course will enable you to reshape your ideas about what you are able to
accomplish with your current disciplinary background. Using narrative methods, opportunity disclosing and
imagination, you will be trained to disclose opportunities and act on your own individual opportunity for
entrepreneurship. You will also experience how your particular disciplinary background and everyday
practice can be employed to facilitate the creation of value (e.g. economic, social, or environmental) through
business models and collaboration with others. The course also aims to facilitate the forging of unique
business models.
The course is based on the pedagogy of learning 'through' the entrepreneurial process. You will not only
familiarize yourself with the prescribed literature; you will also be required to identify the literature, which is
most pertinent to you as an individual. The course facilitates a form of enterprising behavior that can be
invoked not only to create new companies, but also to facilitate social entrepreneurship, or other forms of
innovative value creation in the public and private sectors. You will be trained in those entrepreneurial
methods and processes necessary to achieve this.
Required Course Materials
At this course runs from 09.00 AM to 05.00 PM every day, we suggest that students read all the course
materials before the course starts on July 11. These course materials will be emailed to you as PDF files.
And, each of the emails with the course materials will be less than 10 MEG in size.
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